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Return on Investment

Arts and Humanities Grahts and Returns FY 19 and 20
Funding from Norfolk il |
. . g . $6,076,324 $5,950,024
is a firm foundation 56000000
of investment the s soanes
organizations need to
$4,000,000
leverage
/ sponsorships, ticket |
sales, and other 52000000
funding that pays for
] 1,000,000 $248,325 273,429 $277,900 205,543
programming. \ 3,936 { s 4,326 :
s | — — -
FY 19 FY 20
I GRANTS AWARDED 1 DIRECT SPENDING 1 EVENTS ATTENDANCE

Events and attendance were down, but not as much as one would think.
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More Artin the Community
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Highest opening
attendance
2019 = 139
2020 = 96

There was a decline
at opening events
during the pandemic
but attendance
remained steady.

Sales
2019 = $8500
2020 =
$27,250




Social Media

Facebook = 7722 followers
Twitter = 1659 followers (top tweet reached 13.3K)
Instagram = 2899 followers

Google = 4.84K monthly views

Pinterest = 4.2K monthly views
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